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Everyday ethical practices

Customer and supplier relations 

1. Relations with customers
2. Customers' personal data
3. Fair and equitable choice of supplier
4. Responsible relations with suppliers
5. Competition

Social, environmental and societal issues 

6. Protection of employees' data
7. Health and safety at work
8. Non-discrimination
9. Diversity and gender equality
10. The fight against harassment
11. Extra-professional activities
12. Environmental strategy
13. Contribution to the regions

Anti-corruption 

14. The fight against corruption
15. Fight against influence peddling and interaction with
public officials
16. Fight against facilitation payments
17. Conflicts of interests
18. Gifts and invitations
19. Lobbying and financing political parties
20. Patronage and charitable actions
21. Sponsorship

Protection and reputation of the Group 

22. Confidentiality
23. Fight against money laundering and the financing of
terrorism
24. Fight against tax evasion
25. International sanctions
26. Prevention of fraud
27. Prevention of market abuse
28. Using social networks
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THE COMMITMENT OF CA CF 

The goal of the Crédit Agricole Group is ta have a positive regional footprint. By championing local 

entrepreneurship, allocating savings ta activities having a positive impact on the regions, as well as 

participating in the life and social development of regions and improving educational conditions, 

CA CF, in line with those values : innovation, proximity, commitment and team spirit, supports 

regional banks in improving customer satisfaction. 

The CA CF commitment is also materialized by the establishment of an expertise at the service of 

the banks of proximity of the Crédit Agricole Group to help them even better meet the expectations 

of their customers in terms of consumer credit and thus to contribute to the Group's commitment 

to development aid and on tapies such as the fight against poverty and exclusion. 

What should I do? 

• Understand that regional support is an integral part of the Group's culture. Close customer

relationships, responsibility and solidarity are the values that should encourage you to 

contribute to actions designed to improve regional development conditions. 

What shouldn't I do? 

• lnvolve CA CF in actions that do not respect the Group's regional commitments.

EXAMPLES 

l'm not sure why CA CF. is concerned by contributing to the regions: 1 would have thought that 

was the role of the Regional Banks? 

Two examples show that CA CF contributes at its level to the economic development of the 

reg ions: 

• CA CF offers financing solutions through the Crédit Agricole Regional Banks and, 

through Group synergies, contributes ta actions to improve the development 

conditions of the territories .. ln France, with the Regional Banks and LCL, CA CF is 

working on a 100% digital subscription program for their clients . 

• Part of purchases made by CA CF are done with local providers.  
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